Get your Business on the
right track — FAST!
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A Insomniai Key facts

A Refuelling and Re-energizing
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INSOMNIA

Kilkenny —

Education

Oilrigs

Canada and USA
Bewleys

Newpark Hotel
Perk

Insomnia
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"“\Q Key Facts - Insomnia
IN_§OM NIA

nmLpany

Irelands leading Coffee Company

A5 million cups of coffee sold annually

A3000 sandwiches distributed to our shops every day
56 Shops
AL2 Million Turnover

A200 Staff

AFirst Irish Company to go 100% Fairtrade and organic
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"TQ Refuelling and Re-energising

INSOMNIA

Who are our customers ? IN TESTING TIMES

A
) INSOMNIA ALWAYS ADDS UP!
A Analyse our footfall numbers
, | ANY ANY
A Focus on the average value transaction MUFFIN +COFFEE=€
A Be ahead of the competition ANY ANY
A Have a clear pricing and promotional strategy SANDWICH -+ COFFEE =€
A Declutter the shops of two many messages ANY ANY

PANINI +COFFEE=<
A Drive sales through a consistent value proposition for all 2010
) MATHS JUST GOT EASY m
A Reward Loyalty T Expand our Zappa technology This promotion is excluded from the

Insomnia Loyalty card programme. oLl
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ﬂ Power of Brand

INSOMNIA
coffee company

Miley
Cyrus

The best
marketing
is free
marketing
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CCQ Direct Marketing - Referral

INSOMNIA




