The role of the Internet
for your business




The Evolution of Marketing

Number of years it took to reach a market audience of 50 million
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/' Our experience has been that one does not
make the other redundant, rather there is huge
power in combining the strengths of each media




Online audience is still growing

82%
2010

% of adults using internet in Ireland

51%
2006 68%
2008

/ There is no longer a question of if Irish
companies should be using digital to reach
their customers, but the question of how?




Weekly Hours Per Demographic
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Not stated

- 61% of Irish People spend more
than 5 hours online every week



Reach (%)

Top 20 Irish Sites All Adults

Top 20 Sites All Adults - % Reach
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YouTube offers reach comparable
to major TV channels
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